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Music lies at the heart 
of European culture, 
and Europe remains 
a dominant force in 

the global music landscape. 
From classical composers 
who de�ned Western music 
traditions to modern artists 
�lling arenas, topping charts, 
and building vibrant online 
communities, European music 
remains a powerful cultural force. 
Transcending borders, it inspires 
and unites us. It is a universal 
language that touches our shared 
values and our common humanity 
and that binds us as a community. 
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VICTORIA OAKLEY 
CHIEF EXECUTIVE OFFICER, IFPI

HELPING  
MUSIC THRIVE 
IN EUROPE
Prioritising industry-led solutions 
and enforcing the law in a responsible 
AI market that works for artists, 
songwriters and right holders.  
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GROWING 
EUROPE’S 
MUSIC  
SECTOR 

Across Europe, record 
companies are investing 
in artists, expanding 
markets, embracing new 
technologies and helping 
ensure that revenues are 
returned to artists and 
songwriters.
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21.3%
THE EU’S SHARE OF 

GLOBAL RECORDED MUSIC 
REVENUES IN 2025

€6.0bn 
RECORDED MUSIC 

REVENUES IN THE EU 
IN 2025

Nine of the Global Top 20 
MARKETS ARE 
IN THE EU, 

ACCOUNTING FOR 

€5.1 bn
OF REVENUES

EUROPEAN  
MUSIC MARKET  

IN NUMBERS

5.1%
RECORDED MUSIC 

REVENUE GROWTH IN 
THE EU IN 2025

§����¥������

+€293m
EU RECORDED 

MUSIC REVENUE 
GROWTH IN 2025

REVENUE GROWTH BY REGION/MARKET �€�� 2025 

THE EU IS A KEY 
MARKET GLOBALLY 
FOR RECORDED MUSIC

THE EU REMAINS A 
HEAVYWEIGHT MARKET ,  
WITH REVENUE GROWTH 
EXCEEDING THAT OF CHINA

REVENUE BY REGION/MARKET �€�� 2025
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5.1%
RECORDED 

MUSIC REVENUE 

GROWTH IN THE  

EU IN 2025

€6.0bn 
RECORDED MUSIC 

REVENUES IN THE  
EU IN 2025

21.3%
THE EU’S SHARE  OF GLOBAL RECORDED MUSIC REVENUES  

IN 2025

IN 2025, THE EU’S 
RECORDED MUSIC MARKET 

REVENUE GROWTH EXCEEDED 
CHINA’S, CLOSELY 

TRAILING THAT OF THE US. 
THIS WAS DRIVEN BY A RISE 

IN PAID SUBSCRIBERS TO 
STREAMING PLATFORMS. 
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+15.5%
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+14.2%
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+6%
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+16.1%

INDIVIDUAL MARKETS GROW AT DIFFERENT RATES,  
WITH THE EU AS A WHOLE GROWING

5.1% 

AFTER ROMANIA, SLOVAKIA AND THE 
BALTICS GREW AT  THE FASTEST RATE OF

+15.9%
THE FASTEST GROWING MARKETS 
TENDED TO BE THOSE IN

CENTRAL, EASTERN AND 
SOUTH-EASTERN EUROPE. 

STREAMING CONTINUES 
TO PROVIDE A STRONG  
BOOST TO GROWTH IN 
THE EU

REVENUE GROWTH BY FORMAT �€�� 2025
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MUSIC STREAMING SERVICE SUBSCRIBER PENETRATION* BY REGION/MARKET� 2025 � EUROPE

STREAMING SUBSCRIBER 
PENETRATION RATES VARY  
ACROSS THE EUROPEAN REGION

OVERALL, THE EU 
REMAINS A REGION WITH 
TREMENDOUS GROWTH 
POTENTIAL FROM A PAID 
SUBSCRIBER PERSPECTIVE
DESPITE BEING ONE OF 
THE REGIONS WITH A MORE 
ESTABLISHED RECORDED MUSIC 
INDUSTRY, SUBSCRIBER 
PENETRATION  STILL 
LAGS BEHIND EQUIVALENT 
ESTABLISHED GLOBAL MARKETS 
– HIGHLIGHTING OPPORTUNITY 
FOR GROWTH.

27%

47%
54%

USA

UK

EU 27

IN THE EU, AN AVERAGE OF
DOMESTIC ARTIST IN YEAR END TOP 10S

RECORD LABELS 
HELP HOMEGROWN 
ARTISTS  ACHIEVE 
COMMERCIAL 
SUCCESS IN THE EU

EUROPEAN MUSIC MARKETS 
ARE DIVERSE AND DEMONSTRATE 
STRONG DOMESTIC REPERTOIRE 
REPRESENTATION IN 
THEIR CHARTS. 

53.5%
OF TRACKS IN A COUNTRY’S YEAR-END TOP 10 
WERE BY DOMESTIC ARTISTS, WITH A FURTHER 
5.2% BY ARTISTS FROM OTHER EU COUNTRIES 
IN THE REST OF THE WORLD, THE DOMESTIC 
SHARE WAS 46.8%
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53.5% 46.8%

5.2%
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DESH IS THE 
MOST DOMINANT 
DOMESTIC ARTIST 
ACROSS THE EU
FEATURING EIGHT 
TIMES IN THE YEAR 
END HUNGARIAN CHART.
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MUSIC STREAMING SERVICE SUBSCRIBER PENETRATION* 
BY REGION/MARKET� 2025

FINLAND, GREECE AND HUNGARY’S ENTIRE YEAR 
END TOP 10S WERE MADE UP OF TRACKS BY 

DOMESTIC ARTISTS



 

EUROPEAN 
POLICY  
MANIFESTO
EUROPE HAS THE 
FRAMEWORK.  
LET'S PUT IT  
TO WORK.

01.    
ENSURE EUROPE’S 
RULES DELIVER IN 
PRACTICE
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A strategic roadmap to 
enforce Europe's existing 
rules, empower creators, 
and drive sustainable 
innovation and growth.

THREE PRIORITY ACTIONS:

1.
DELIVER A FULL, CONSISTENT AND MEANINGFUL 
IMPLEMENTATION OF THE EXISTING EU ACQUIS.  
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2.
ENSURE MEANINGFUL TRANSPARENCY OF 
AI COMPANIES. 
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3.
MAINTAIN AN EFFECTIVE SINGLE MARKET 
FOR ENFORCEMENT.
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02.    
LET MUSIC’S DYNAMIC, 
DIVERSE AND 
COMPETITIVE MARKET 
FLOURISH IN EUROPE 
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THE PRIORITY ACTIONS:

1.
ENSURE THAT VOLUNTARY LICENSING IS 
RESPECTED IN THE CONTEXT OF GENAI 
TECHNOLOGY.  
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2.
ENSURE THAT RIGHT HOLDERS RETAIN THE 
FREEDOM TO EXERCISE THEIR EXCLUSIVE 
RIGHTS IN THE MANNER THAT BEST SERVES 
ARTISTIC AND COMMERCIAL NEEDS. �
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03.
ENABLE RESPONSIBLE 
AI AND MUSIC TO GROW 
TOGETHER
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WHAT NEEDS TO BE DONE NOW? 

TO MAKE EFFECTIVE USE OF THE EXISTING 
TOOLS TO ENSURE THAT RESPONSIBLE AI AND 
MUSIC GROW TOGETHER, THE EU SHOULD TAKE 
THREE STEPS: 
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����TIER TWO
MORE DETAILED RECORDS UPON REQUEST:
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THE ECONOMIC CASE FOR VOLUNTARY LICENSING 
BASED ON EXCLUSIVE RIGHTS  
Economists have explored policy options that 
would achieve the optimal balance between 
enabling AI development while ensuring 
adequate protection of copyright. Their 
report, published in 2025, concludes that 
voluntary licensing yields the best results 
for music.
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THE REPORT WAS DEVELOPED 
BY COMPASS LEXECON, ONE 
OF THE WORLD’S LEADING 
INTERNATIONAL ECONOMIC 
CONSULTANCIES.

Evidence from wider industry 
analysis, including work by The 
Economic Case For Voluntary Licensing Based 
On Exclusive Rights, similarly underlines 
the importance of market-based licensing 
solutions in supporting both innovation  
and the long-term sustainability of the 
creative ecosystem.

WPI ECONOMICS (2026), 
DRIVING UK GROWTH: THE  
ROLE OF LICENSING MUSIC  
IN THE AGE OF AI
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04.
PROTECT ARTISTS’ 
MUSIC  

ONLINE PIRACY�
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HOW?

1.
ENSURE THAT ALL EU MEMBER STATES FULLY 
IMPLEMENT THE EXISTING EU ACQUIS TO HELP 
CREATE A WELL-FUNCTIONING SINGLE MARKET 
FOR ENFORCEMENT, AND TAKE ACTION AGAINST 
THOSE MEMBER STATES THAT FAIL TO DO THAT.

2.
ASSIST RIGHT HOLDERS TO TACKLE ONLINE 
AND OFFLINE PIRACY MORE EFFECTIVELY BY 
ENSURING THAT MEMBER STATES:�
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05.
CONTINUE SHOWING 
GLOBAL LEADERSHIP IN 
PROMOTING STRONG 
COPYRIGHT IN EUROPE 
AND ABROAD   
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TACKLING 
STREAMING 
FRAUD IN MUSIC
Streaming fraud remains a serious issue 
perpetrated by agile and persistent  
bad actors.
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FOR FURTHER INFORMATION PLEASE SEE THE 
FULL SECTION ON STREAMING FRAUD ON PAGE 40

3.
CONTINUE WORKING ON IPR ENFORCEMENT, 
INCLUDING THE LIVE PIRACY 
RECOMMENDATION. THIS SHOULD:¬
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Introduction of mandatory 
material reciprocity in the EU 

would mean that EU Member States would 
cease collecting public performance 
and broadcasting royalties for a large 
part of the recordings broadcast 
or performed publicly in Member 
States, predominantly US recordings. 
Because of reduced overall royalty 
collections in the EU, all right 
holders would be harmed, as confirmed 
by NERA, the economic consultancy, 
which assessed the harm caused by the 
possible introduction of mandatory 
material reciprocity in the EU.

WHY?
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ROLE OF A 
RECORD LABEL 
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In today’s competitive music 
market, record labels �nd and 
nurture new talent and support 
artists in realising their creative 
and commercial potential.

In addition to providing world-
class expertise, labels act as 
primary investors for talent and 
fund both artist development 
and global marketing. While 
successful projects allow labels 
to recover their initial outlay, 
the �nancial risk of commercial 
failure rests entirely on the label. 

In 2025, record labels invested  
 a total of

€8.3bn 
globally
[approximately US$9.3bn]in A&R  
and marketing – just two of the  
many ways they support the  
development and promotion of  
artists and their music.
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SUCCESSFUL 
ARTIST 
PARTNERSHIPS 
START WITH  
THE MUSIC

LUIS FERNÁNDEZ 
President of Universal Music Spain

For Luis Fernández, 
President of Universal Music 
Spain, developing an artist 
takes place over the long-
term.  “Our job is to build 
and craft around artists - 
patiently and carefully for 
the long-term” he says.
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 UNIVERSAL MUSIC:  SPAIN
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CASE STUDY:
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LONG-TERM 
THINKING 
POWERS 
NORDIC MUSIC 
SUCCESS
CASE STUDY:

It will come as little surprise 
that Mark Dennis, Managing 
Director of Sony Music 
Sweden, Finland and the 
Baltics, is optimistic about 
the future of music in the EU.
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      SONY MUSIC:   
SWEDEN, FINLAND, BALTICS

MARK DENNIS 
Managing Director of Sony Music Sweden, 
Finland and the Baltics 
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A GLOBAL 
COMMUNITY  
WITH A STRONG  
VOICE

“ The Irish music scene is 
probably the healthiest it’s 
ever been,” says Priscilla 
Kotey, Managing Director 
of Warner Music Ireland. 
“We’re absolutely teeming 
with talent and producing 
artists that are achieving 
global success at a much 
higher ratio than some of 
our EU counterparts.”
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  WARNER MUSIC GROUP:  IRELAND

PRISCILLA KOTEY 
Managing Director, Warner Music Ireland

CASE STUDY:
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HOW ONE 
GOVERNMENT 
SCHEME HAS 
HELPED CREATE 
THE NEXT 
GENERATION OF 
TALENT IN ITALIAN 
MUSIC

Italy’s recorded music 
market is one of Europe’s 
strongest growth stories, 
with targeted public policy 
playing a crucial role in 
accelerating investment and 
supporting diversi�cation 
across the industry to 
strengthen local repertoire.
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ENZO MAZZA 
Federazione Industria Musicale Italiana (FIMI)

CASE STUDY:

  NATIONAL GROUP:  ITALY
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HOW AN 
INDEPENDENT 
LABEL BUILT A 
EUROVISION 
WINNER

When it comes to the 
Bulgarian music scene, 
two words spring to mind 
for Sanya Armoutlieva, 
CEO of Virginia Records 
Bulgaria: “potential” and 
“undiscovered.”
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SANYA ARMOUTLIEVA
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SANYA ARMOUTLIEVA 
CEO, Virginia Records Bulgaria

CASE STUDY:

  VIRGINIA RECORDS:  BULGARIA
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AI & MUSIC:
LICENSE TO 
INNOVATE 
IN EUROPE

Music companies have 
a proven track record of 
embracing innovation and 
creating new opportunities 
for artists across Europe.
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KLAY:
INNOVATION IN 
PARTNERSHIP 
WITH MUSIC
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KLAY has already 
reached a signi�cant 
milestone, becoming 
the �rst AI music 
startup to secure 
formal licensing 
agreements with all 
three major record 
labels, pre-launch. 
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MUSIC TECHNOLOGY  

COMPANY KLAY SIGNS FIRST-

OF-ITS-KIND AI LICENSING 

DEALS WITH SONY MUSIC 

ENTERTAINMENT, SONY MUSIC 

PUBLISHING, UNIVERSAL MUSIC 

GROUP, UNIVERSAL MUSIC 

PUBLISHING GROUP, WARNER 

MUSIC GROUP

Music Technology Company Helping to 

Pioneer AI Licensing

Los Angeles-based music technology company KLAY Vis ion Inc. 

has closed separate AI licensing agreements with Un iversal Music 

Group (UMG), Universal Music Publishing Group (UMPG), 

Sony Music Entertainment (SME), Sony Music Publishi ng 

(SMP), and Warner Music Group (WMG). These agreemen ts 

establish terms on which KLAY will help further evo lve music 

experiences for fans, leveraging the potential of A I, while fully 

respecting the rights of artists, songwriters, and right holders.
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MUSIC EMBRACES INNOVATION;  
PEOPLE AROUND THE WORLD BACK 
RESPONSIBLE AI

Music has always been about innovation. 
From artists and songwriters to 
music companies and beyond, the music 
community has historically backed 
innovation – whether in music style and 
composition, the use of new technologies 
for music creation or how fans can 
enjoy music or music-based content. 
GenAI technology is no different, and 
we are eager to seize its opportunities.

Equally, when in late 2025 IFPI 
asked about 10,000 people across the 
UK, France, Brazil, South Korea and 
India for their views on AI and its 
implications on copyright for the 
creative industries, they expressed 
support for fairness, human creativity 
and heritage.

WHAT IS THE ISSUE WITH GEN AI?
“����������‘‚�”������������������
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WHAT IS THE WAY FORWARD 
FOR THE INDUSTRY?  
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WHAT IS THE MOST EFFECTIVE WAY 
TO ENSURE MUSIC IS PROPERLY 
VALUED IN THESE ARRANGEMENTS?
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WHAT IS BEING DONE TO HELP FANS?  
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AI POLICY  
IN PRACTICE

Q&A 

ABBAS LIGHTWALLA IS IFPI’S DIRECTOR OF GLOBAL POLICY. HERE, HE 
PROVIDES HIS INSIGHTS INTO THE AI POLICY CHALLENGE AND THE SOLUTIONS.   
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Most people across all �ve 
countries agreed that each of 
their respective governments 
should introduce new rules to 
make AI developers be more 
transparent about the content 
they have used to develop their 
models. This included 65% of 
French respondents. ��������
������������������������������������������
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PROTECTING 
THE ECOSYSTEM 
IN EUROPE: 
TACKLING 
STREAMING 
FRAUD

STREAMING FRAUD –  
WHAT IS IT?
Fraudsters exploit gaps in music platforms’ 
protections and across the supply 
chain.  These criminals upload tracks via 
distributors and deploy armies of ‘bots’ to 
�H�ã�V���÷�V�Ò���ã�÷�†�<�H�†���ž�Ò�Æ�à�ž���*�ë�Ç�Ò�¼�q�Ò�÷�•�¼�ë�V�Ò�÷�ã���H�š�ë�Ò�÷�¼�Ò
generate income. 

Because streaming services pay 
�ã�†�r�•�÷�Ò�•�¼�ž�O�V�ã�ë�Ò�q�ã�¼�¯�Ò���Ò�<�±�†�÷�V�Ò�à�¼�¼�ž�Ò�¼�q�Ò
revenue, income is being diverted from 
legitimate creators who attracted users, 
subscriptions, and advertising to these 
�à�ž���÷�q�¼�ã�¯�ë�Ò�†�±�Ò�÷�•�V�Ò�<�ã�ë�÷�Ò�à�ž���H�V�˜�Ò�Ò�Ò�Ò

This is theft, plain and simple. 

���±�O�Ò�$�†�÷�•�Ò�÷�•�V�Ò�ã�†�ë�V�Ò�¼�q�Ò�r�V�±�V�ã���÷�†�#�V�Ò���ã�÷�†�<�H�†���ž�Ò
intelligence (AI), the practice has been 
industrialised, enabling the mass creation 
�¼�q�Ò���ã�÷�†�<�H�†���ž�Ò�H�¼�±�÷�V�±�÷�Ò���±�O�Ò���ã�÷�†�<�H�†���ž�Ò�ž�†�ë�÷�V�±�†�±�r�™�Ò
and making large-scale fraud cheaper 
and faster to perpetrate - and harder for 
systems to detect.  

STOPPING FRAUD AT SCALE:  

TAKING ACTION AT EVERY 
STEP OF THE CHAIN

RECORD COMPANY 
ACTION
IFPI and its member companies are taking 
direct action against those enabling and 
�à�ã�¼�<�÷�†�±�r�Ò�q�ã�¼�¯�Ò�ë�÷�ã�V���¯�†�±�r�Ò�q�ã�����O�˜�Ò�{�V�r���ž�Ò
proceedings have led to the disruption 
and shutdown of manipulation services 
in multiple territories, including Germany, 
France, Norway, Brazil and Canada, with 
further actions underway.

IFPI also works closely with governments 
and law enforcement agencies to improve 
understanding of how these crimes operate 
���±�O�Ò�÷�¼�Ò�ë���à�à�¼�ã�÷�Ò�V�9�V�H�÷�†�#�V�Ò�†�±�#�V�ë�÷�†�r���÷�†�¼�±�Ò���±�O�Ò
enforcement. 

But enforcement alone cannot solve the 
problem at scale. 

The music industry faces 
an increasing threat from 
�ë�÷�ã�V���¯�†�±�r�Ò�q�ã�����O�˜�Ò���*�Ò���ã�÷�†�<�H�†���ž�ž�*�Ò
�r�V�±�V�ã���÷�†�±�r�Ò�à�ž���*�ë�Ò�q�¼�ã�Ò
�¯���±�†�à���ž���÷�V�O�Ò�¼�ã�Ò�q���š�V�Ò�H�¼�±�÷�V�±�÷�™�Ò
bad actors are siphoning 
�#�†�÷���ž�Ò�ã�V�#�V�±���V�ë�Ò���$���*�Ò�q�ã�¼�¯�Ò�÷�•�V�Ò
���ã�÷�†�ë�÷�ë�™�Ò�ë�¼�±�r�$�ã�†�÷�V�ã�ë�™�Ò�ã�V�H�¼�ã�O�Ò
�ž���G�V�ž�ë�™�Ò�¯���ë�†�H�Ò�à���G�ž�†�ë�•�V�ã�ë�Ò���±�O�Ò
�¼�÷�•�V�ã�ë�Ò�$�•�¼�Ò�à�¼�$�V�ã�Ò�÷�•�V�Ò�¯���ë�†�H�Ò
economy.  

�û�•�†�ž�V�Ò�ã�V�H�¼�ã�O�Ò�H�¼�¯�à���±�†�V�ë�Ò���ã�V�Ò
�÷���š�†�±�r�Ò�ã�¼�G���ë�÷�Ò���H�÷�†�¼�±�™�Ò�$�V�Ò�±�V�V�O�Ò
organisations at every stage 
�¼�q�Ò�÷�•�V�Ò�ë�÷�ã�V���¯�†�±�r�Ò�#���ž���V�Ò�H�•���†�±�Ò
�÷�¼�Ò�÷���š�V�Ò�à�ã�¼���H�÷�†�#�V�Ò�ë�÷�V�à�ë�Ò�÷�¼�Ò
�à�ã�V�#�V�±�÷�™�Ò�O�V�÷�V�H�÷�Ò���±�O�Ò���H�÷�Ò�¼�±�Ò
�q�ã�����O���ž�V�±�÷�Ò���H�÷�†�#�†�÷�*�˜�Ò�Ò

In January 2026, Deezer 
reported it was receiving 
more than 

Deezer also revealed that 
up to 

90,000
fully AI-generated tracks 
every day.

85%
of all streams on AI-
generated music were 
fraudulent in 2025 – up 
���o�M�D���|�$�����Ò�Ë�6���Â���•�o�����'�|��
reported last year.  

�����O�Ò���H�÷�¼�ã�ë�Ò���ã�V�Ò���r�†�ž�V�Ò���±�O�Ò�à�V�ã�ë�†�ë�÷�V�±�÷�˜�Ò
�×�¼�Ò�ë�÷�¼�à�Ò�q�ã�����O�™�Ò�÷�•�V�Ò�¼�ã�r���±�†�ë���÷�†�¼�±�ë�Ò
�$�†�÷�•�Ò�÷�•�V�Ò�O���÷���™�Ò�ë�H���ž�V�Ò���±�O�Ò�ž�V�#�V�ã���r�V�Ò
�÷�¼�Ò�à�ã�V�#�V�±�÷�Ò�÷�•�†�ë�Ò�q�ã�����O���ž�V�±�÷�Ò
���H�÷�†�#�†�÷�*�™�Ò�†�±�H�ž���O�†�±�r�Ò�ë�÷�ã�V���¯�†�±�r�Ò
�ë�V�ã�#�†�H�V�ë�™�Ò�H�¼�±�÷�V�±�÷�Ò���r�r�ã�V�r���÷�¼�ã�ë�Ò���±�O�Ò
�O�†�ë�÷�ã�†�G���÷�¼�ã�ë�™�Ò�¯���ë�÷�Ò���H�÷�Ò�÷�¼�r�V�÷�•�V�ã�˜�Ò�Ò�Ò

SO, WHAT NEEDS TO BE DONE? 

1.  IMPLEMENT ROBUST 
IDENTITY VERIFICATION 
Distributors need to know who is providing 
content to their services and digital 
service providers (DSPs) need to verify 
that accounts are used by real humans 
who are genuinely engaging with music and 
not ‘bots’.  These kinds of requirements 
are used in a variety of industries, such as 
banking, and involve verifying the identity 
of clients, including a determination of 
the level of risk that they could engage in 
unlawful activity.  

2.  VIGOROUSLY VET  THE CONTENT 
Distributors must put in place measures to 
verify not only the identity of their clients, 
but the legitimacy of their content before 
it goes live.  The authenticity of both the 
customer and the content should be 
regularly reviewed. 

3.  LEVERAGE  ECOSYSTEM DATA  
DSPs have the advantage of seeing across 
the entire ecosystem and they must 
leverage this bird’s-eye view. This means 
���ë�†�±�r�Ò�<�ã�ë�÷�º�H�ž���ë�ë�Ò�¯�V���ë���ã�V�ë�Ò�÷�¼�Ò�G�V�Ò�¯�¼�ã�V�Ò
�V�9�V�H�÷�†�#�V�Ò�†�±�Ò�O�V�÷�V�H�÷�†�±�r�™�Ò�ë�•���÷�÷�†�±�r�Ò�O�¼�$�±�Ò���±�O�Ò
mitigating the impact of fake plays and 
suspicious playlists. 

4.   CROSS-INDUSTRY INTELLIGENCE 
SHARING:  
�û�•�V�±�Ò���Ò�G���O�Ò���H�÷�¼�ã�Ò�†�ë�Ò�†�O�V�±�÷�†�<�V�O�Ò�G�*�Ò�¼�±�V�Ò�à�ž���÷�q�¼�ã�¯�Ò
or service, they shouldn't be able to simply 
move their "business" to another. Information 
in respect of known bad actors and their 
methods should be shared to prevent them 
from evading enforcement and repeating 
their behaviour. That means regularly updating 
measures to capture new fraudulent activity 
and actors based on shared learnings.  

These actions amount to something simple 
and essential: streaming services and 
distributors working together to identify, 
disrupt, and shut out fraudsters who abuse 
the system. This is essential as generative 
AI continues to grow and develop.   

Record labels are working to meet 
these standards. And, if we collectively 
use existing tools to share intelligence 
and apply best practices, we can make 
�ë�÷�ã�V���¯�†�±�r�Ò�q�ã�����O�Ò�r�V�±���†�±�V�ž�*�Ò�O�†�:�H���ž�÷�Ò���±�O�Ò
expensive to pursue.   

But it will happen only if the entire music 
community comes together and commits 
to meaningful, sustained action. 
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IFPI GLOBAL 
MUSIC REPORT

The definitive source of data, insights and 
analysis for the recorded music industry.

Used by record labels, streaming platforms, 
banks, academic institutions and 
governmental departments.

An indispensable resource to anyone wishing 
to understand or invest in the recorded 
music industry.
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